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Service marketing mix factors that influenced the users’ behaviors in using
the golf course in the tourist towns along the West Coast
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ABSTRACT

This research aimed tol) study the service marketing mix factors that influenced
the users’ behaviors in using the golf courses in the tourist towns along the West Coast
2) to study the users’ behaviors in using the golf courses in the tourist towns along the
West Coast 3) to compare the service marketing mix factors that influenced the users’
behaviors in using the golf courses in the tourist towns along the West Coast, sorted by
personal factors, and 4) to study the relationship between the users’ behaviors and
service marketing mix factors that influenced the users’ behaviors in using the golf
courses in the tourist towns along the West Coast. The samples were Thai users who
used the golf courses in the tourist towns along the West Coast in Phetchaburi and
Prachuap Khiri Khan Province with total amount of 396 people. Tools used in the study
were query as Rating Scale. The statistics used in data analysis were percentage, means,
standard deviation and the hypothesis was tested by t-test , ANOVA and Chi-Square Test

The results showed that:

1. The users’ behaviors in using the golf courses in the tourist towns along the
West Coast, it was found that the reason for exercise, representing 51.01 percent, type of
service which was program tour or show equal to 32.83 percent, getting to know the golf
course services from the advice of friends / acquaintances, representing 37.63 percent,
the purpose of using the service that needed to use a golf course73.74 percent, practice
golf driving on Saturday, representing 33.59 percent, booking the services via telephone
54.55 percent, cash payments switching to credit card payment, representing 47.47
percent.

2. The service marketing mix factors that influenced the users’ behaviors in
using the golf courses in the tourist towns along the West Coast, in 7 aspects was at high
level. When considering in each aspect, it was found that the most was product,
followed by personnel, physical appearances, pricing, marketing promotion, service

processes, and the distribution channel, respectively.
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3. The comparison of the service marketing mix of the golf courses in the tourist
towns along the West Coast, sorted by personal factors, it was found that the golf course
users who had differences in gender and age, in the overall, had no different opinions
towards service marketing mix of the golf courses in the tourist towns along the West
Coast. While the golf course users who had differences in occupation, educational level,
and monthly income, in the overall, had different opinions towards the service marketing
mix of the golf courses in the tourist towns along the West Coast, with statistically
significant at the 0.05 level.

4. The users’ behaviors such as the reasons to Use the services, type of services,
data communication, services, purpose of using the services, booking method for the
services, dates of using the service, and method of payment, correlated with the service
marketing mix of the golf courses in the tourist towns along the West Coast with

statistically significant at the 0.05 level.

Keywords: Service Marketing Mix Factors, Golf Course
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5.24 sumsdaaiunsnatn eglusgiuinn ilefinnsandusede wuin ddu
usnAe nslvivesuay wesflstdn sesasnde Musludufiawdmiugnaiiduamndn ansla
dan TInisansielilunsdludetudungy uaznisTavanaudenag mudidu sesndeaty
mAdoves azan uaslan (2550) WWdAnw Yadensdaaiunisnanadifianinadenisfuandn
yosauruneanluwangammamuas wuin mmsamegluseiuinn WeRansunluudaziuves
UadnmsdaaSunisnain wudn AudwasunIsuIe AunTUsERIENIUS MURaIANINse uae
RIVRRBIEATTTY

525 sunineu egluszdumn definnsandusede wuin diduusnie
wifnsolaldgualiduugiiuaznsuinsii sesasnfe annsalimuugihled Swinay
THuinisednadisane Uinsdeanugniw  Buudu uardinnwduasinuglunisuinigi
awdiy aenndesiummAdeues T qnSaing (2551) Anwades Uedeiifinadenisdenld
vinsauulasnedluadsmiauumyd wui dutadesnudiulszaumsnunisnaiaivivli
denldusmsaunulasvinedyl Taesimegluseduinn dunidnauuinig

526 fudnwazmaneam eglussduann WeRnsandusiede wui ddu
wsnfie MsAnusvanIufiaisny  wagigunsaiuazdsdiuieauazaanasuAIY Auddy
aenndesiunideves gavs asds (2550) ldnwmnufisnelasenisuinmsauniindeunedl
Falafiaduvivesfliuinisluunsunelos fmimmansan wanisfinwmuin gléuins
aunifindounedn anuddgiasafuiadonsnsnaiaiifse nsandulalduinsdlivinng
AUANYENINIENIN  BglusEAuLN

527 sunszuaunsliuins eglussdvann Wefiasadusiede wui du
usne gua dan1s nsiaunedluauveusiaznguliazmnlifadatungudug sesawunde
maudludgviamenildd  Tiusmssimsilunisdnse nmslivinmstoyauaziuuziieinge
uarsEUUNTIOWEetomsuInsTlitudou guenn gy aenedpsiumideues qase
waetn (2550) leAnwianudeinsdlukaunansaanvesgidildusnisaunalngde unadnly
WANTUNNUVIUAT WU AINABINITAIURANNIIN1IAAInvesy Idauuindounadnluiun
NFUINEMILAT FunsEUIUNSTIUSMT egluseduunn

53 madisufieudulszaumamanaauinisausnedrluniuiiflesioaiieilmeia

ardusn druunaudadodiuyana wui gléuinsauunedsl Aflmanazeny snsiu
fmnuAaiftusodiutszauamanaauinisaunsnediusiiuiidomeuieflmeiany Yuan
Tagsauldunnsnaiu druglduinisaumnodniifiondn sziunisdnu uazsigldsoifoud
wanesiy fanuAadudedinyssaumensaaauinsanunedriuniiuiiiomo el
nzanzuan Tneswanansiuegaituddunieadffiseiu 0.05  denrdosiuniideves
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wilyn Fszdnyanaeana (2550) Iidnwiadeiidwmasowging sunsdnduladenlduinisauy
noanlulwanianziueen  WUd1 WNaNIIVAREUANAIU WU wnelidauduiusiungRnssy
M3lgUsnIg auTana sedunsAnwdianuduiusiunginssunislduinisauiunadi was
eldfanuduiusiBauantunginssunislduini sauunedi dusnuadiiiléuinng edad
todAgyneadffisedu 0.05 Jadedundndue Jadodusan ldfianuduiusfungfinssu
nslgusnisauunean  druladesutemiinisdndiniielauduiusigauiniungfinssy
msldusmsauunedn egefideddymsadfiszdu 0.05
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fuq Aldusns Wun ewnsuazedesiy sonedal Fesenutn Fesuseia wazdrsnanilduinsiu
Juvinu eghedlifuddaneadfiisesu 0.05
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